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What are we looking at?
Geolocation Data Short Haul and Long Haul

Top Visitor Origin Markets and Most Visited POI’s

Drive Market Vehicle Data
Peak Visitation to Regions, Lodging and Main Streets

Credit Card Spend Data
Top Spend Origin Markets

Vacation Rental Data
Top Rental Counties



Strengths of Data Sources
Credit Card Spend Data

● Very large sample of broad cross-section of credit and debit cards in 
U.S. with mix of ultra high to low-income spenders

Geolocation Data
● Lots of historical data as reference to adjust for technological changes
● Normalized at relevant levels
● Custom filtering
● Precise origin data

Vehicle Data
● Large cross section of vehicles currently operating in U.S.
● Evenly distributed with population density
● Consistent sample across dates/trips
● Not dependent on big tech 



Challenges with Individual 
Data Sources
Credit Card Spend Data

● Zip code cardholder location to zip code transaction
● Business/bulk bookings under corporate card don’t reflect actual visitor 

home markets
● Some unknown data with pre-purchased online transactions

Geolocation Data
● Dependent upon area geofenced, probability of sample pick up
● Recent volatility due to changes in the tech ecosystem

Vehicle Data
● Skewed towards newer vehicles, but accounted for in modeling



Visitation Patterns Insights

● Visitation overall by trips, visitor days spent and unique visitors to the 
Region 10 counties increased in 2022 per 2021.

● The number of trips from visitors increased in 2022 from 2020 and 2021, 
but 8.5% less trips than 2019.

● Top origin feeder markets to Region 10 counties remained fairly 
consistent from both in-state and out-of-state markets the past four 
years. 



Visitor Volume Estimates

Visitors to Region 10 Counties  from 75+ miles,  Areas geofenced capture a sample size of devices and are statistically modeled to estimated visitor volumes.               

Jan - December 2022

Jan - December 2019

Jan - December 2021

Jan - December 2020

2022 vs 2019
Overall visitation:

Number of Trips -8.5%
Visitor Days +1%

Unique Visitors -6.3%



from 75+ milesVisitor Days by Month 2019 - 2022
Key Insights

* Summer months surpassed previous years.
* July of 2022 Most Visitor Days in past 4 years.
* Winter/Shoulder Seasons still down from 2019.



     

2022 Visitors by State (visitors from 75+ miles)

Where are visitors coming from?



   
In-state visitors represent 38.4% 
share of trips in 2022. 

Out of State Visitors from 
surrounding states (UT, WY, NE, 
KS, OK, NM) make up 12.7% 
share of trips. 

Visitors from CA, TX, AZ and FL 
make up 19.4% share of trips.

Note: 2022 Trips by state from visitors 
75+ miles.

Top Visitors by State in 2022



Top Markets by Month/Year 
2022 Range of trips by state from visitors 75+ miles.



Top Markets by Month/Year 
2022 Range of trips by state from visitors 75+ miles.



2021 2022 20202019

Top Markets by State - Visitor Day Analysis 



Top Markets by Out of State Cities 
2021 2022 20202019



Top Markets by In State Cities 75+ Miles
2021 2022 20202019



Visitor Demographics 

Out 
of State

In 
State

75+ Mi In State & Out of State - 2022 

Visitor Demographics - In and Out of State 2022



2021 2022 20202019

Top Visited Counties - 75+ Miles by # of Trips Taken



Top Visited Counties - 75+ Miles by Quarter - IN STATE



Top Visited Counties by Quarter - OUT OF STATE



2021 2022 20202019

Top Visited Towns/Area - 75+ Miles by # of Trips Taken



2021 2022 20202019

Top Visited Main Streets - 75+ Miles by # of Trips Taken



2021 2022 20202019

Top Visited Lodging - 75+ Miles by # of Trips Taken



Vehicle Data Visitation Patterns Insights

● For 2022, peak visitation for most counties was July. 
● In 2022, 31% of drive visitors 75+ miles were from in state, while 20% 

were from Texas
● 70% of vehicles that were observed at a Lodging POI in the Region 10 

area, were also observed at a Main Street during their trip.
● Weekdays and weekends remain fairly consistent year-round, with an 

increase in weekend visitation from March to October in Montrose and 
Delta counties. 



Vehicle Data to All Counties 75+ Miles 



Vehicle Data to All Counties 75+ Miles 



Vehicle Data Correlation for Lodging & Main Streets 



Vehicle Data to All Counties 75+ Miles 



Vehicle Data to Montrose & Delta: 75+ Miles 



Vehicle Data to San Miguel & Hinsdale: 75+ Miles 



Vehicle Data to Gunnison & Ouray: 75+ Miles 



Spending Data Key Insights 

● Top markets for Region 10 geolocation origin data and spending 
data align.

● Spending in 2022 surpassed all previous years.
● The share of in state vs out of state spend from 2019 to 2022 has shifted 

from 51% in state to 72% in state.
● New York is in the top spending states, but not top visited.



Spending Overview 75+ Miles - All Counties



Spending Overview by Year
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2022 Spending Data - Top Origin Markets

Top States

Jan - December 2022 total spending to Region 10 Counties from 75+ Miles. Spending is all retail sales. 
Spending data source is Mastercard and represents 34% of all credit and debit cards in the United States.            

Top DMAs Top Cities (In) Top Cities (Out)



Key Insights for 2023

● Drive Market seasonality differs by county. Movement of vehicle data from people residing 
outside of 75 miles from center of each county significantly varies. July is at peak for all 
counties. Seasonality in counties of San Migueal, Gunnison, Ouray, and Hinsdale could 
benefit from awareness campaigns for earlier/later visitation seasonally. We will be able to 
monitor the vehicle trends moving forward to see shifts in drive seasonality & markets.

● While vehicle data and geolocation indicate visitation to Region 10 increased overall in 
2022, the winter and shoulder seasons are still down from 2019. 

● The Top Feeder Markets (City) from Out of State to Region 10 experienced growth from 2019 
to 2022; however, in state visitation is down when comparing 2019 and 2022. 

● Spending origin data for these feeder markets reinforces top spending markets, with New 
York as an outlier in 2022. 



Food for Thought for 2023
Seasonality

● Speculation within industry on shoulder seasons disappearing due to 
remote work; however, Region 10 area has seen consistent historical 
seasonal patterns the past 5 years.

Weekday vs. Weekend

● Weekday vs. weekend visitation is nearly equal across all days of the 
week. This may indicate high volumes of pass-through traffic and/or 
longer lengths of stay at resorts and second homes/vacation rentals.

Summer Visitation

● Don’t  cram more people during July when you are already at peak. 
Develop events/offerings during June/August/September and/or Winter 
months where you are already seeing an uptick of visitors.



Thank You



Appendix



Data Definitions



Data Definitions


